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The challenge of climate change requires the joint 
action and commitment of diverse actors, countries, 
companies and citizens. 
 
Aware of the responsibility with our planet today and 
facing our future generations, as a company we 
commit ourselves to implement concrete actions 
that respond to the advances in the challenges 
proposed by the Nationally Determined 
Contributions (NDC) through all our business units 
and its value chain.  
 
Such actions are born from our Sustainability 
Strategy, wich aims to take charge of our impact on 
the environment, througth innovation in our 
processes, with the ulimate goal of minimizing the 
footprint of our operations and products, and in this 
way contribute to achieving the objectives of 
Sustainable Development. 
 
Thus, we have studied trends, policies and best 
practices, as international recommendations, so that 
Cencosud transits through this Strategy towards an 
adaptation to Climate Change, as well as contributing 
to its mitigation, reducing our enviromental 
footprint. 
  
Taking charge of our impacts involves innovating in 
processes and products with three main goals: 
Reduce our consumption in water resources; reduce 
energy consumption by promoting energy efficiency, 
and reduce the consumption of natural resources by 
redesigning products, reusing materials and 
promoting recycling. 
 

 
 
 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Climate Change Strategy 

Commited to the legacy of our next generations 
 

Given this, we propose three work focuses that will be: 
the care of resources in our company through eco-
efficiency; the reduction of our waste, valuing the 
existing opportunities throughout their life cycle; and 
the promotion of an environmental culture, 
positioning Cencosud as a promoter of sustainability in 
the retail industry. 
 
In this way, we will seek to advance towards a circular 
economy hand in hand with technology and 
innovation. 
 
We will encourage innovation through continuous 
improvements in our logistics operations, together 
with a culture of measurement, auditing and 
reporting, in order to maintain the record, 
consolidation and management of information on our 
consumption and environmental footprint, involving 
our entire value chain. 
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In these lines, we assume a real responsibility in 
compliance with environmental regulations and 
in the prevention of food waste and the reduction 
of waste generation, such as the modification of 
containers and packaging of our own brands to 
contribute to the care of the environment, 
decreasing waste.  

However, these efforts will be successful insofar 
as they are valued and shared by society as a 
whole and our various stakeholders, whom we 
will consult as appropriate, and we will 
communicate our actions in order to generate 
greater awareness. 

Therefore, environmental culture will be a key focus in our strategy. Consumer education, circular economy 
initiatives and recovery campaigns will be fundamental to achieving our goals and caring for the planet we 
want and inhabit. 
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